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Assignment No. 1

(Unit 1-4)

Note:
You are required to attempt all questions if you are unable to understand any question of assignment, do seek help from your concerned tutor. But keep in mind that tutors are not supposed to solve the assignment questions for you.

Q. 1
Define marketing. How does marketing differ from market and marketing management?
(20)
Q. 2
What do you mean by environment? Discuss the environments in which marketing has to be operated.
(20)
Q. 3
Explain with the major marketing stimuli with the help of proper examples for each.
(20)
Q. 4
How the following factors affect the behavior of a consumer:
(20) 


i)
Religion
ii)
Education
iii)
Age

Q. 5
Describe the various important factors to be kept in mind while fixing prices of the products.
(20)
Assignment No. 2

(Unit 5-9)

Q. 1
Classify the different forms of small-scale retailing in Pakistan.
(20)
Q. 2
Differentiate between retailing and wholesaling. What are the six strategies for the success of a wholesale business?
(20)
Q. 3
What do you understand by the term budgeting? Discuss he methods of allocating budget for advertisement.
(20)
Q. 4
What do you understand by the term marketing audit? Discuss the main features of marketing audit.
(20)
Q. 5
Define market segmentation. Also, describe the steps involved in developing the strategy of market segmentation.
(20)
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